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An area that deserves priority in a printing press is operational safety, an aspect that influences a company’s overall 
productivity in no uncertain terms. Indeed, sustained employee motivation depends on a healthy working environment. 
The elimination of potentially hazardous activities helps noticeably reduce chronic illnesses and accidents or even avoid 
them altogether. When it comes to health and work safety in the print shop, it’s about going beyond implementing what is 
prescribed by law or official regulation. The onus is on the company’s management to guarantee all employees a safe and 
ergonomic workplace. And, sometimes, making life simpler and easier is not all that difficult. As the picture here, of a worker 
using a simple cordless screwdriver to make blanket changes, demonstrates. For more, see page 21.

THERE SHOULD BE JUST NO COMPROMISE ON SAFETY
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FROM THE EDITOR

Print still scores, but newspapers need 
the money to play game 
Writing for The Guardian website, Roy Greenslade 

says print (still) remains a favourite with readers. 
He refers to a new study that finds newspapers are 
read for an average of  40 minutes a day, outstripping 
by a wide margin the time spent on online reading. 
If  that is the position in the developed world, the 
amount of  time spent on reading a newspaper in a 
country like India could be far more, which must 
surely be heartening for newspaper owners and 
publishers. 

Greenslade thinks “print in future will largely serve 
a niche market (a reality already for magazines)”. An 
educated, affluent elite will most likely be prepared 
to pay for the pleasure of  getting ink on their 
hands, he says. What he finds worrying, however, 
is “whether anyone can find a business model to 
support independent, trustworthy, quality journalism 
on a large enough scale to stage a daily national 
conversation”. A question many of  those in the 
know about the media here have also been asking. 

Greenslade finds the growing use of  social media 
to access news “equally problematic”. He refers to 
his colleague at City, University of  London, Neil 
Thurman, who has just published a study, Newspaper 
Consumption in the Mobile Age, which shows that 
89 per cent of  newspaper reading is still in newsprint, 
with just 7 per cent via mobile devices and 4 per cent 
on PCs.  Thurman’s research, Greenslade points out, 
shows that while newspapers are read for an average 
of  40 minutes a day, online visitors to the websites 
and apps of  those same newspapers spend an average 
of  just 30 seconds per day. 

A fair wind seems to be blowing for newspapers 
Down Under as well. Fairfax Media, while announcing 
a half-year profit, plans to keep printing newspapers, 
says a report on The Guradian website. Fairfax chief  
executive Greg Hywood says the company will keep 
printing the Sydney Morning Herald and the Age “for 
some years yet”. The report mentions the publisher 
radically restructuring the way the papers are run.

Can Mark Zuckerberg really fix journalism? Well, 
Emily Bell, director at the Tow Center for 

Digital Journalism at Columbia Journalism School, 
writing for the Columbia Journalism Review, says “what 

independent journalism needs more than ever from 
Silicon Valley is a significant transfer of  wealth”. It 
is not necessarily enough just to re-energise existing 
institutions (although the involvement of  Jeff  Bezos 
and his money at The Washington Post has been, 
from a civic and journalistic point of  view, wholly 
beneficial), she says, adding that Zuckerberg has “a 
chance to make a generational intervention which 
will dramatically improve the health of  America’s 
journalism”.

America, in Bell’s view, needs a radical new 
market intervention similar to that made by the UK 
Government in 1922 when it issued a Royal Charter 
and established the BBC. “Remaking independent 
journalism requires funding that is independent of  
individuals or corporations, has a long-time horizon 
built into it, and offers complete independence and as 
much stability as possible. If, instead of  scrapping over 
news initiatives, the four or five leading technology 
companies could donate $1 billion in endowment each 
for a new type of  engine for independent journalism, 
it would be more significant a contribution than a 
thousand scattered initiatives put together.” 

After 10 months of  testing headlines seriously, The 
New York Times has started slicing its audience into 

finer segments, albeit informally, says Max Willens 
on the Digiday website. The right headline can drive 
exponentially higher traffic to a story, which is why 
publishers big and small are optimising their headlines 
not just on social media or their owned and operated 
properties but inside third-party recommendation 
widgets too, he says. What’s less common, he adds, 
is optimising by device. While some publishers have 
toyed with using different headlines inside their 
mobile apps, fewer are showing headlines to mobile 
readers that differ from the headlines shown to 
readers accessing their sites from desktop computers, 
or from the ones that appear in newsletters, he points 
out. Most haven’t taken the step because muddling 
through reader data on that level requires dedicated 
analytics and support for the work. 

Sashi Nair
editorpiirind@gmail.com
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If  pagination capabilities were provided with the 
highest volume in mind, it could prove a very 
capital intensive affair, apart from which the 

facilities might lie unused for long periods, said P.K. 
Philip, vice-president, Works, Malayala Manorama, at 
the WAN-IFRA India 2016 Conference in Kolkata. 
Dwelling on the advantages and challenges presented 
by inserting systems, he mentioned other technical 
considerations – the fact that pre-printed sheets/
pamphlets of  different sizes may need to be given 
along with the daily sometimes. They might be of  
different paper quality – art, glazed or heat set printed. 
Also, on some days, more colour pages would be 
required than the press can print. 

Faced with such situations, the newspaper publisher 
has three options – to send all inserts as separate 
bundles, use inserters to put in all additional material in 
the main issue at the printing plant itself, and increase 
printing facility to cover all pagination and colour 
requirements, he told delegates at the conference. 

Proceeding to analyse the pros and cons of  each 
option, Philip said while sending all inserts as 
separate bundles involved only low capital investment, 
operational costs, space and staff  requirements, it was 

time-intensive, resulting in the product reaching the 

Inserting systems – 
advantages and challenges

Similarly, investing in presses with more printing 
towers with additional formers to meet maximum 
required pagination, including supplements, would 
mean that editorial and advertisement material of  
supplements were required only with main issue, 
resulting in better deadlines. There would be greater 
through-put as press speed would not depend on 
inserters. There would be less staff  requirement 
and maintenance, and spare parts stocking would be 
easier. But on the other hand, it would involve higher 
capital costs, the additional infrastructure could lie 
idle a lot of  the time; it would not be possible to 
have different formats for supplements or pre-prints 
supplied by the advertiser, and production timelines 
would suffer as inserts for part of  the edition requires 
press stoppage/ reel change.  

Coming to the option of  using inserter systems, 
which inserted pre-prints into the main issue on 
the premises of  the print shop itself, obviating the 
need to send main issue and pre-prints as separate 

Explaining the need for inserting systems, P.K. Philip, VP-Works, Malayala Manorama, 
says pagination of newspapers vary even from one day to the next, depending on 
news and advertisement volumes, with page counts peaking during festival seasons. 
Given the fact that inserts bring in good advertising revenue and that the pagination 
of newspapers sky-rocket periodically, inserting systems are a sound option for 
publishers to consider, he adds. Susan Philip filed this report

 A.  Paper quality
 B.  Total size
 C.  Weight
 D.  Number of pages
 E.  Shape
 F.  Need for a leading        

 edge for the inserting 
 process'

 G.  Number of folds,  
 perforations, etc

Pre-Print formats – elements to consider 
there are many format elements to consider before 
inserting. they include:

P.K. Philip.

consumer late. There was also 
a chance that the distributor 
in charge of  inserting the 
additional pages might miss out 
on some supplements. Further, 
it would require greater outgo 
for the distributor, as he would 
have to employ more hands to 
manually insert the pages. 
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appearance which manual inserts at the point of  
distribution may produce. Technically speaking, they 
make insertion of  diverse printed products possible. 
Supplements can be inserted in parts of  editions 
without stopping the press and, therefore, without 
time loss. On the financial front, they are cost effective 
and there is potential for high advertising returns by 
insertion of  marketing supplements.” 

Listing the disadvantages, Philip pointed out that 
the step involved introducing yet another rotary 
equipment which required maintenance and spares. 
Problems with the inserter system could result in the 
main issue overflowing and this would need collection 
and manual feeding later. At times, the press might 
even have to be stopped. The inserters would take up 
additional space, as would the storage of  pre-prints. 
More staff  would have to be employed for collecting 
and aligning pre-prints, using joggers and feeding in 
the inserts. Besides, insertions of  thin products called 
for speed reduction and completion of  printing would 
take a few minutes longer than normal because of  
time taken for insertions, he explained. 

bundles, Philip said they (inserter systems) allowed 
pre-prints (heat-set, cold-set or brochures) to be 
printed according to convenience and inserted into 
the hot-run product (main issue). 

Explaining the process, Philip said the inserted 
products were conveyed out of  the machine and 
delivered to one or more stackers by a gripper 
conveyor. This required synchronisation of  folded 
sheets coming out of  the rotary printing press. 
Joggers were used to align and separate papers for 
proper stacking and feeding. They physically place 
the jogged inserts into the inserter which then fed 
into the newspaper.  Inserters can run both in the 
online and offline mode. In the offline mode, the 
main products and supplements were inserted 
manually, he added. 

Automated inserting systems enabled publishers to 
deal with more pages than the press could handle, 
Philip said. “They ensure that the reader gets all 
inserts meant for him. They save time taken for 
manual insertion by distributor and, consequently, 
facilitate early distribution of  the paper, which has a 
‘professional’ look, rather than the slightly mangled 
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Chipping away at privacy, 
autonomy
Supposing you erected a barbed wire fence with a moat beyond and, in addition, 
installed solid steel crossbars to secure your door, and still found an intruder slipping 
in every now and then, how would you feel? That’s what modern technology is doing 
– intruding, prying, snooping, and always keeping one step ahead of our protective 
defenses and personal preferences. Where’s the policing for online intrusions, asks 
Sakuntala Narasimhan, wondering whether the average user even knows what’s 
happening

“Marriage on your mind?” says the message 
at the top of  my inbox. No sir, not really. 
Not after 52 years of  marriage, I say to 

myself  as I hit the delete key. “Find the love of  your 
life,” it suggests a day later, as I check my mail. Thanks, 
but as I said, it is a bit late, by over half  a century… 
and I press the delete button with a vicious jab – if  I 
can’t get to the intrusive sender, I can only take it out 
on the keyboard.

 But that’s not the end of  the matter. “Please tell 
us why you dismissed the ad,” it says the moment I 
delete it, with the ‘please’ and ‘why’ underlined for 
emphasis. Too bad, buddy, but why should I?  I don’t 
want to tell you.
“Looking for cheap hotels?” the message reads the 

day after. I am NOT looking for hotels, cheap or 
otherwise, I mutter to myself  through gritted teeth 
before I delete this unwanted ‘message’, too. An hour 
later, it is “Submit your resume now”. What resume? 
For what? To whom? My temper rises as I silently 
raise each question in my mind and – again – delete 
the exhortation (or is it just a suggestion?).
“Increase your income,” the messenger says later in 

the afternoon. That’s more like it – who wouldn’t like 
more of  the moolah? Not even Ambani – but again 
(sigh) I am not interested, thank you very much. At 
my age I should learn to be content with whatever 
I have. “Turn car into cash in 30 minutes.” I don’t 
have a car, buddy, to consider turning it into anything, 
cash, trash  or chariot. Delete.

And so it goes. Day after day. Ever since I got a 
new  hard disk, and  my laptop was ‘reconfigured’, 

and began ‘sorting’  my mail into ‘promotions’, ‘social’ 
and ‘personal’ without my choosing the option,  the 
intrusive, irritating messages keep popping up, 
despite ‘firewalls’ and various other ‘blocks’. I am 
simply unable to understand how and why they sneak 
in. Even a BSNL ad keeps popping up, uninvited and 
unwanted, with enticing offers, every time I log on or 
sign off. BSNL comes under the Telecom Regulatory 
Authority (TRAI) which mandates facilities for 
blocking unwanted ads.

I compose a message to three of  my students, Sheila, 
Shubha and Nandita, and click on send – and the 
message pops up , “Consider adding Veena, Vidya and 
Vijaya” ( three other students to whom I had marked  
an earlier message). I don’t like someone keeping track 
of  who all I sent messages to, much less advising me 
on who all I should send to, subsequently. How does 
one disable such a feature on the computer?

Google looks at your previous visits and refines 
its search results accordingly, explains a tech-savvy 
friend, with amusement at my irritation. It is like a 
waiter at a restaurant deciding what I should – or will 
– order, on the basis of  what I chose and ordered 
on a previous visit (even if  it was a year ago). And I 
don’t like that – I want my autonomy and the right 
to choice, even the right to change my mind if  I so 
desire. I don’t like having my mind’s workings tracked, 
recorded, monitored and preserved.

Besides, if  Google had all details about me tracked 
and filed, how come it does not know that I have been 
married for half  a century and don’t have “marriage 
on your mind”? It is not just the computer; it is all 

THE DIGITAL DOWNSIDE
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state-of-the-art gadgets. I switch on my recently 
acquired iPad, and it says “Your iPad has not been 
upgraded for three weeks.” May be a good thing to 
be reminded, but the fact that it watches, monitors 
and keeps track is somewhat  unnerving – akin to a 
chaperon overseeing your activities and movements 

– where all you have been,  who all you have visited, 
what all you have been up to.

There are times, of  course, when modern 
technology – electronic or other – seems like a 
fantastic boon. Like GPS in a car – miss a turning, 
and it says, “Ooops, you have to take a U-turn and go 
back fifty metres…”  As for facilities such as Skype 
and video conferencing, that’s absolutely marvellous 
(I can remember a time when calls to another city 
or country had to be booked as trunk calls, which 
would materialise after several hours). Now, one 
scans and sends even book length text via email, all 
in a matter of  a few seconds. Produce a debit card, 

and the point of  sale machine can check your bank 
balance and okay the transaction in seconds. And a 
small, inch-long pen drive carries a whole folder of  
photos, text, even books. 

Fine – but the intrusive bit? It is as if  someone was 
listening in, on my conversations on the phone, and 
keeping track. A child (or friend) making the same 
suggestion, would be considered guilty of  intrusion 
and bad manners. If  my virus protection has expired, 
it keeps track, and every time I switch on, there’s a 
box telling me that the renewal is “132 days overdue”. 
A good thing, or an irritant? My familiarity with 
the technology covers accessing and sending mail, 
and occasional browsing, but not removing such 
unwanted ‘reminders’ (except by laboriously clicking 
on delete).

The downside with technology is that it chips 
away at my autonomy – and being at the mercy of  a 
machine that always seems to stay one step ahead of  
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me, brings in shades of  Frankenstein-ian dominance. 
Commonsense dictates that man should be master of  
the machine, not the other way round. ‘Big brother 
is watching’ – not just watching but  tracking our 
activities and filing away details, without our being 
able to confront the persons who  are doing this, or 
telling them where they get off. That’s the crux – the 
rendering of  thousands, millions of  ordinary, peace-
loving citizens helpless at the hands of  runaway 
technology, sometimes even holding them to ransom; 
who knows who could use these intrusions for 
purposes other than the betterment of  the human 
condition? 

“Pay for better protection,” advises a friend. Exactly 
– like paying for a larger lock on my door because 
there are goondas around? 

(The writer, based in Bengaluru, is  a recipient of  the Media 
Foundation’s Chameli Devi Award for Outstanding Woman Journalist 

1983. Her fortnightly columns on gender issues and consumer rights 
ran in the Deccan Herald for 27 years. She had earlier worked for             

The Times of  India in Mumbai.)
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BY SPECIAL ARRANGEMENT WITH WAN-IFRA

VR might not replace other forms of  storytelling, 
but its relatively low entry barriers should 
encourage newsrooms to start experimenting. 

With mobile phones becoming the predominant means 
of  news consumption and all projections indicating 
that millions of  VR capture devices, headsets and 
applications will soon hit the market, we need to be 
prepared to serve those platforms. 
"Once we're able to engage with the most compelling 

thing in VR – which is one another – that's what's going 
to drive our adoption," Justin Hendrix, executive director 
of  NYC Media Lab, told the World Editors Forum.

International Data Corporation (IDC) predicts 
that shipments in both virtual and augmented reality 
markets will reach 110 million units in 2020. The report 
also signals that the virtual reality and augmented reality 
(AR) market will grow from US$ 5.2 billion (about 4.66 
billion euros) in 2016 to more than $ 162 billion (about 
145.1 billion euros) in 2020. Last year, YouTube and 
Facebook announced support for 360-degree videos.  

Finding a partner and getting started
In a constantly changing media landscape, even 

general journalism training is not a luxury – it’s a must. 
And with VR journalism it’s inevitable, particularly 
since VR is a brand-new medium for the industry. 
Film makers, game designers, marketers, teachers and 
others are proactively exploring the opportunities and 
challenges of  VR by experimenting and learning how 
to work with it. News organisations should be doing 
that too. 
“It’s a particularly good time for media companies to 

partner with universities around VR and 360-degree video, 

VR: Making it a reality
Recent technological advancements have led to exciting new ways of telling stories. Among those, 
virtual reality (VR) has captured the attention of the news industry. It might not yet be mainstream, 
but it is increasingly clear that VR offers great potential to tell stories in a very different light, say               
Andrew Perkis and Deniz Ergurel

World News Publishing Focus
Your Guide to the Changing Media Landscape

because there’s so much enthusiasm on the campuses, 
so much openness to try new things, experiment with 
new gear, new technology, and see what works,” said 
Hendrix. “The reality is that a lot of  this equipment 
isn’t terribly expensive, but what it takes is time and the 
willingness to try something new. Sometimes, inside the 
companies we work with, there’s not that much latitude 

– but inside universities there is plenty of  latitude for 
creativity.”

High-profile partnerships with technology providers 
include Reuters working with Samsung to bring VR and 
360 video to all its platforms. Other publishers have 
acquired know-how, including the Huffington Post with 
RYOT.org and The New York Times with VR agency 
Fake Love. But as Hendrix said, publishers should 
definitely consider connecting with local universities, 
research institutes and associations, which is why WAN-
IFRA's Global Alliance for Media Innovation (GAMI) 
can be a natural partner, because of  its connections as 
well as its microsite, workshops, events and consulting.

Investment can be modest
Depending on what a media company wants to 

achieve, costs can range from quite modest to rather 
substantial. A beginner-level 360 camera such as the 
Ricoh Theta S or Samsung Gear 360 can normally 
be purchased for about $ 400 (about 358 euros). The 
cameras can auto-stitch images and can fit into a pocket. 
The image results may not be impressive, but the 
cameras are good training platforms for newsrooms 
with low budgets. Journalists can easily carry them for 
use whenever needed. 

If  you are looking for higher-quality results, a 6 GoPro 
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camera rig, which costs about 3500 euros, would be a 
good solution. Good stitching software will run you 
about 1000 euros; a testing device and head-mounted 
displays (HMD) cost between 10 and 400 euros. All in 
all, investment in equipment can be relatively modest; 
the real challenge lies in building competence and skills 
– and integrating VR into existing workflows.

Types of  stories suitable for VR reporting
Remember that VR can take us to places we have 

never seen before and can help us experience things 
we’ve never experienced before. In that light, any story 
that brings a unique experience to viewers should work 
well. 

Types of  stories that seem to be a natural fit include 
conflicts or catastrophes, stories about nature and 
the environment that leave a lasting impression and 
even influence people’s future behaviour, and sports, 
particularly extreme sports.

While many efforts to date have focused on one-
off  feature reports of  those types, a number of  news 
organisations are already testing VR with their daily 
news reporting, and more major news companies will 
follow. For the time being, designing the computer-
generated visuals associated with VR is too complex 
a task for daily news operations. But who knows what 
might happen in the next five years? 

VR design tools 
One of  the most popular tools for creating VR content 

is Unity 3D. It is a game development ecosystem, with 
a set of  intuitive tools to create interactive 3D and 
2D content. Unity’s main advantage is its asset store, 
where developers can buy pre-designed content, such 
as 3D models, audio effects and scripts. The asset store 
helps reduce the time, cost and effort of  creating a VR 
experience.

Another popular VR development tool is Unreal 
Engine, a comprehensive set of  tools for game 
developers. Like its rival, Unreal Engine has an asset 
store where users can download game assets such as 
characters, props, sounds and effects. Used mostly for 
designing AAA console or PC games, Unreal is known 
for superior visuals. 

VR headsets
Following the success story of  the Oculus Rift 

headset, major tech brands such as Samsung, HTC and 
Sony are introducing their own VR headset systems.

Samsung Gear VR is compatible with certain Samsung 
smartphones, which act as the screen and processor 
of  the headset. Playstation VR is the headset of  Sony, 
designed to function with PS4 game console. HTC Vive 
is another popular VR headset with ‘room scale’ sensor 
technology that can turn a room into 3D space, enabling 
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users to interact with virtual environments. Microsoft 
also is working on an augmented reality headset, which 
it calls HoloLens. In its latest developer forum, Intel 
has announced a new prototype called Project Alloy, a 
wireless VR headset that does not need to be connected 
to a computer or a smartphone. 

Pocket-size 360 cameras
360 cameras either are used with a special rig or have 

dedicated multiple lenses on board. As mentioned, the 
Ricoh Theta S is a compact camera that can capture 360-
degree images and videos. The Samsung Gear 360 offers 
superior image quality but is compatible only with the 
latest Samsung Galaxy smartphones. Costing only a few 
hundred dollars, those pocket-sized cameras are ideal 
tools with which today’s newsrooms can experiment 
and embrace the new technology on a modest budget.

 
Taking VR to the next storytelling level

The next step in VR is to progress beyond visual-only, 
incorporating the other senses and moving toward 
the concept of  true virtual reality. The most obvious 
addition, of  course, is audio. Incorporating spatial 
audio into a visual presentation greatly enhances the 
user's quality of  experience. The news upstart RYOT 
was the first to experiment, doing a simple 360-degree 
video of  a prisoner's cell with audio effects. 

Indeed, interaction is the next step, be it haptic, gesture, 
or anything else. We have still not really started to use 
the most powerful VR concept of  all in our stories – 
embodiment – creating immersive narratives. That 
makes the audience a participant rather than a viewer. 
These iNarratives exploit all the new and emerging 
technologies: multi-view, 360-degree, virtual and 
augmented reality.

Focused from the start on positive social action, RYOT 
(which, as mentioned, was bought by the Huffington 
Post) has pivoted to focus entirely on VR and immersive 
storytelling.
“But for some, 360 video is not true VR,” wrote WAN-

IFRA’s Nick Tjaardstra in June 2016. “The Guardian 
had bigger plans for an interactive experience – actually 
building out a photo-realistic 3D space with the help of  
a special effects company and integrating audio stories 
from real inmates. It was not cheap, taking nine months 
to develop, but was supported by related organisations 
like Frontline and Solitary Watch, as well as the Google 
News Lab. Like RYOT's project, it works much better 
on your mobile using Google Cardboard or similar.” <
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Ideally, of  course, VR should consist of  sensor-
based digital storytelling with interactive and immersive 
content – without the need for goggles or other head-
mounted displays. It should use the space, environment 
and context to provide the immersive experience. A 
key issue is standards, providing the industry with 
interoperability, such as the work that ISO recently 
started on JPEG Pleno.

Monetisation is still down the road
For now, the best revenue source for media 

organizations would be sponsorships. VR 
advertisements within the editorial content are still at 
a very early stage. 
“The reality is that virtual reality is the Wild West right 

now,” said Hendrix. “There aren’t enough people who 
have the means to consume the content to create the sort 
of  dynamic where advertisers are looking at whether to 
invest or not based on metrics – that’s not what’s driving 
them. It’s sort of  like the early days of  the web or any 
communications technology. If  they are investing or 
spending money, they’re doing it because they believe 
it’s a worthwhile experiment and something they need 
to understand, not because they believe it’s necessarily 
going to have a defensible return on investment (ROI) 

and they’re going to be able to point to figures. For 
the near future, sponsorships are the main mechanism, 
but I do think that you’ll see opportunities in the not-
too-distant future by selling content for download, in a 
model not unlike iTunes. There are already mechanisms 
for doing that, but I think it will become more common 
for documentary content, live streaming, and news.”

Is it possible in your newsroom? The answer to 
that question requires understanding the production 
tools and integration into workflow and content 
management systems in a seamless way. Even more 
important is to understand the path towards true VR 
production, not just 360 videos, and be in the forefront 
of  development, not just a bystander.

(Andrew Perkis is a member of  the GAMI Board and holds a chair in 
Media Technology at NTNU, the Norwegian University of  Science and 
Technology. His current research focus is immersive media technology experiences, 
with a special focus on sensor-based digital storytelling. Deniz Ergurel is the 
founder and editor-in-chief  of  Haptical, a digital news and information service 
focused on the virtual reality industry. He is an entrepreneurial tech journalist 
and CUNY Tow-Knight fellow. This article was originally published in the 
September-October 2016 edition of  World News Publishing Focus, the 
bi-monthly magazine published by WAN-IFRA.)

Veteran journalist, author and activist 
Sakuntala Narasimhan of Bengaluru, a 
frequent contributor to Vidura and Grassroots, 
received Karnataka Government’s prestigious 
Rajyotsava Award on 1st November  (State 
Day) last year. The award consisted of Rs one 
lakh, a gold medal and a citation. Awards 
are usually given under different categories 
(Music, Dance, Media, Social Service, etc) but 
Narasimhan was awarded under a special 
Sankeerna  (multiple) category for her lifetime 
achievements as  classical musician,  columnist 
and  activist. She has received national awards 
in all three categories, and has in addition two 
doctorates, one in Sociology (women’s studies) 
and  another in Musicology. Earlier last year, 
she was awarded Doordarshan’s  Chandana TV 
award for her contributions to music.

As a journalist, Narasimhan worked for The 
Times of India Group in Mumbai for six years 
and, thereafter, wrote fortnightly columns  

sakuntala narasimhan presented rajyotsava award  
for Deccan Herald, on gender  and consumer 
rights, for 27 years,  which brought her the 
Media Foundation’s Chameli Devi Award for 
Outstanding Woman Journalist of the Year, the 
PUCL award for Human Rights Journalism, the 
Deepalaya  National Award for Child Rights 
Journalism and the Government of India  award 
for Consumer Rights journalism.  

Narasimhan has taught journalism in 
Bengaluru and Mumbai, presented papers at the 
conference of the International Women’s Media 
Foundation (IWMF) at Manila, and taught in the 
US on a Fulbright fellowship.  Of the 11 books 
she  has authored, three are on music, three on 
consumer rights, one a collection of short stories, 
a biography of Kamaladevi Chattopadhyay, one 
on sati (commissioned by Penguin in the wake 
of the infamous Deorala sati incident of 1980s), 
and two on women’s issues (one of which was 
used as a text for women’s studies courses). 

<

<
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Manorama opts for 
QuadTech print solutions    

QuadTech has announced that Malayala Manorama, 
one of  the leading media groups in India, has 
purchased a suite of  QuadTech print quality control 
solutions: the Icon Integrated Platform, Register 
Guidance with MultiCam and Ribbon Control with 
MultiCam.  

With installation already completed at the company’s 
headquarters in Kottayam, Kerala, the QuadTech 
solutions are expected to significantly reduce make-
ready times, minimise errors and reduce waste. By the 
end of  this year, the phased installation will deploy 
QuadTech automation on 42 towers on 11 presses, 
across seven different locations.
“At Malayala Manorama, we are renowned for our 

emphasis on quality and recognised for delivering 
superior publications. As such, it’s vital that we 
continue to implement systems that safeguard our 
reputation and guarantee high quality print, while also 
ensuring our operations are as productive as possible,” 
commented P.K Philip, vice-president, Works, 
Malayala Manorama. “With QuadTech’s integrated 
control systems, we can maintain the level of  print 
quality our customers expect, improve reliability 

and reduce waste. In addition, QuadTech’s excellent 
support team is already implementing a smooth 
installation process.”

The QuadTech ICON platform is a single, central 
station that can integrate with existing software 
and is designed for optimal efficiency. Operators 
can quickly recall and apply stored job setup data, 
delivering savings in terms of  equipment setup 
time, labor and materials. ICON offers outstanding 
flexibility and ROI; as more products become Icon-
compliant, operators can integrate each new press 
control system cost-effectively, without the need to 
invest in stand-alone Operator Control Stations.

Register Guidance with MultiCam is a closed-loop 
colour-to-colour register control system designed to 
integrate with other QuadTech products, including 
the Ribbon Control system, on the Icon platform. 
MultiCam is the world’s best-selling register camera, 
with over 15000 installed worldwide.

Ribbon Control with MultiCam minimises waste 
by making automatic angle-bar adjustments during 
start-up – before ink even becomes visible. It resides 
on the Icon platform, which allows all QuadTech 
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At Printpack India in February, announcing the purchase of  more 
QuadTech solutions are (l-r): Vince Balistrieri, QuadTech VP - 
Operations; P.P. Prakash, VP – Materials, Malayala Manorama; 
and Vinodhkumar Balakrishnan, QuadTech area sales manager.

QuadTech’s MultiCam is the world’s best-selling register control camera, 
with more than 15000 installed worldwide.
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press control systems to share a single, user-friendly 
interface.

Says Vinodhkumar Balakrishnan, area sales 
manager for South East Asia and Korea, QuadTech, 

“Waste management and automated colour control 
is an important factor in the newspaper industry’s 
efficiency and cost considerations. As such, the 
QuadTech Icon platform provides a fully-integrated 
quality control system that delivers valuable 
competitive and profit driving benefits, as well as 
being a fully flexible platform that can accommodate 
future product upgrades and enhancements.”

Malayala Manorama has 11 solely-owned print 
locations and eight outsourced print locations in 
India and abroad. The company produces one of  
the largest circulated regional newspapers in India, 
Malayala Manorama, with a daily circulation of  2.35 
million copies. In addition, the company also 
produces The Week, Vanitha, Year Books, National 
Geographic Kids, Smart Life, Watchtime India, Living 
Etc and Disney Princesses; it owns the television news 
channels, MMTV and Mazhavil Manorama, and 
broadcasts FM radio programme Radio Mango from 
four different centres.

Printers Mysore chooses 
Content-X software 

In search of  a suitable new editorial system for their 
editorial operations, the management at The Printers 
(Mysore) have opted for Content-X, which is already 
in use in large media companies in Germany, the 
US and Thailand, amongst others. The Content-X 
project implementation at The Printers Mysore 
started in January this year.

What led the Indian company to decide in favour 
of  Content-X were its distinct multi-channel 
functionality, the extremely positive experience of  
other users and the fact that Content-X supports 
production in English as well as Indian languages, 
such as Kannada. Media companies actively engaged 
in their digital transformation are opting for 
Content-X, since the editorial system stores content 
in a media-neutral format so that it can be played 
out in digital and print, covering the full range of  
publishing channels. The Printers (Mysore) will be 
implementing Content-X as their most important 
editorial tool. Says K.N. Tilak Kumar, joint managing 
director at The Printers Mysore: "We look forward to 

our cooperation with ppi Media and to implementing 
Content-X. We are confident that this promising 
system will enable us to maintain focus on our 
journalistic core competencies.”

Hauke Berndt, ppi Media’s COO, says about the 
cooperation with Printers Mysore: “I am particularly 
pleased that The Printers Mysore will publish dailies 
and magazines with Content-X in the future. India 
and its numerous different vernacular languages and 
non-Roman scripts pose a special challenge to any 
editorial system and we are more than equal to meet 
these challenges with Content-X.” 

The Printers (Mysore) is one of  India’s leading media 
companies headquartered in Bangalore in Karnataka, 
and publishes one of  India’s top English-language 
newspapers, the Deccan Herald. The company also 
publishes the daily newspaper, Prajavani, in Kannada, 
a language that is spoken by around 40 million people 
in India. Prajavani is one of  the oldest newspapers to 
be published in Kannada. It has a daily circulation of  
527300 copies and is printed in seven locations, with 
32 zonal split editions across Karnataka (ABC Jan-
Jun 2016 figures). Deccan Herald has a daily circulation 
of  286540 copies, largely focused in Bangalore city 
(ABC Jan-Jun 2016 figures). The Printers (Mysore) 
publishes two Kannada magazines, which includes 
Sudha, a weekly lifestyle magazine, and Mayura, a 
monthly literary review, which are also to be produced 
using Content-X. Sudha has a circulation of  75000 
copies, while Mayura circulates 25000 copies per 
month.

Bonifatius invests in 
Rotoman DirectDrive

The printing house with its almost 100 employees, 
is the largest subdivision in the Bonifatius GmbH 
in Paderborn, which also comprises a publishing 
house, bookshops and a church newspaper. Now 
the company is investing almost 10 million euros in 
a modernisation process. As part of  this, Bonifatius 
have once again decided on a Rotoman DirectDrive 
Press from manroland web systems.

The new Rotoman DirectDrive, which will be 
commissioned in the middle of  this year, will replace 
an older, 16 page press, which was also manufactured 
by the printing press producers from Augsburg. The 
Rotoman DirectDrive from manroland web systems 
addresses demanding 16-pages commercial printing in 
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the premium segment of  publications and advertising. 
The decision for the press demonstrates accordingly, 
not only the strong trust that Bonifatius places on the 
future of  the printed product, but also, for their own 
customers, that a maximum in quality and reliability 
is guaranteed when printing their products.

The Rotoman DirectDrive comprising four printing 
units with a cylinder circumference of  630 mm, 
shows its performance capabilities through its speed 
of  up to 65000 cylinder revolutions per hour. The 
16-page printing system enables highly efficient and 
very flexible production possibilities for the users in a 
very dynamic market environment. Additionally, the 
Bonifatius Rotoman DirectDrive is equipped with 
(amongst others) an extra former to provide even 
more production possibilities. The machine also 
boasts exceptional automation functions, such as 
AutoJobChange for time optimised, fully automatic 
production changes, as well as the manroland web 
systems Inline Control System IDC for ink density 
control with photo spectral measurements, or the 
dynamic cut-off  register control ICCd. Equipping 
the Rotoman DirectDrive with the manroland 
ControlCenter, the most modern operator concept 
on the web offset Press market, completes the full 
automation process. The technologies are exactly 
what ensure the best preconditions for a high level 
of  production efficiency, especially in short-run 
productions.

With the investment, Bonifatius is sending a 
clear signal for the future of  high-quality magazine 
printing. "We are convinced of  our business model 
and, therefore, we are investing in the expansion of  
our printing house and as a result in the development 
of  digital media products. Naturally, the most 
innovative technology available is part and parcel 
of  this process for us," is how Bonifatius' managing 
director Rolf  Pitsch explains the future oriented 
purchase decision.

Foster lifter can handle 
heavy media rolls

Foster has announced the immediate availability 
of  the Foster On-a-Roll Lifter Grande, a new 
lifter capable of  handling extremely heavy rolls of  
media.  With the device, printer operators and shop 
floor personnel can quickly and safely manoeuvre rolls 
as heavy as 1540 lbs (700 kg) and with roll diameters 

as great as 31.5 inches (800 mm).  The Grande lifter 
has a roll tray that facilitates loading and unloading, 
as well as transporting, rolls.

Announcing the new lifter, Foster CEO Ted 
Borowsky said: "Large media rolls are extremely 
difficult for operators to handle in the typical print 
shop, converter, or packaging firm.  Our new Foster 
On-a-Roll Lifter Grande permits operators to 
quickly and easily load and unload printers, as well 
as maneuver heavy rolls in the warehouse and on 
the shop floor.  The Grande lifter is available from 
Foster dealers around the world."

For more than 65 years, Foster has provided 
finishing solutions for corporate users and businesses 
in the graphic arts industries.  Founded as Foster 
Manufacturing, the company simplified the name to 
Foster in 2015 in recognition of  a product line that 
has expanded well beyond cutters.  Throughout the 
Americas, Foster offers a complete selection of  quality, 
precision cutters and trimmers for wide format, 
sign-making and display graphics production.  As a 
worldwide HP partner, Foster provides a complete 
line of  lifters for handling the large media rolls used 
in grand- and large-format printing.  Foster products 
are distributed through a worldwide network of  
qualified graphic arts equipment dealers.

The Foster On-a-Roll Lifter Grande.

12-14 September 2017 · Hotel ITC Grand Chola, Chennai
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Today, Dauir counts a workforce of  almost 600 
employees, many of  whom have studied at the 
Moscow Institute of  Printing. The product portfolio 
centres around illustrated books, encyclopaedias and 
popular literature. For the past 12 years, textbooks 
for all levels of  education – from pre-school to 
university – have also become standard products, 
together with a diversity of  materials for the further 
training of  teachers and lecturers. 

A publishing subsidiary Kitap was founded in 
2003, not least to better coordinate the publishing 
of  school textbooks, as well as scientific literature 
from the fields of  mathematics, physics, chemistry, 
biology and world history. Further activities embrace 
a wide range of  poetry and fiction, alongside some 
60 newspaper titles.

A year ago, in January 2016, KBA president 
Claus Bolza-Schünemann visited the company and 
prepared the ground for the latest investment. After a 
break of  over 25 years, during which several printing 
presses were purchased from other German and 
Japanese manufacturers, the Dauir Printing House 
has now once more taken delivery of  a press 'Made 
in Saxony'. 

Innovations for 
enhanced safety 

Decisions to invest in new printing equipment are 
influenced by many factors, not least the job spectrum 
to be handled, the required level of  automation and 
other in-house circumstances. That is also perfectly 
justified, as the purchase of  a new sheetfed offset 

Dauir Printing House 
invests in KBA technology

In January this year, a KBA Rapida 105 press went 
into production at the Dauir Printing House in 
Almaty, the former capital of  Kazakhstan. The four-
colour press is equipped for commercial printing and 
outputs up to 16000 sheets per hour.

Dauir was founded in 1932, then under the 
name Printing House No. 2. During the Soviet 
era, the company printed more than 3000 different 
newspaper titles and books in high-volume runs. The 
sheetfed department was already then a domain of  
‘vista blue’ presses from Saxony. After the dissolution 
of  the Soviet Union, the company was privatised. As 
chance would have it, Dauir – whose name translates 
as ‘our times’ – was acquired by a group of  investors 
headed by Svetlana Nazarbayeva, sister-in-law of  
the president of  the Republic of  Kazakhstan. The 
building was renovated from the ground up, and 
the machinery base was modernised. In fact, a new 
printing press or downstream finishing machine was 
purchased almost every year.

At the official handing-over of  the Rapida 105, Svetlana Nazarbayeva 
was presented with a historical KBA share certificate by Sales director Sven 
Strzelczyk – symbolising the good dividends which the new press will soon 
be paying its new owner. 

Scientific publications and textbooks are central pillars of  the product 
portfolio of  Dauir-Kitap.



Industry Updates

21March 2017 SurveyRIND

applications. It prevents unpleasant odours occurring 
around the delivery, and thus at the press operator’s 
main workplace, and at the same time extracts dust. 
In some special cases (UV printing, for instance) 
extraction in and around the inking units can also be 
expedient to minimise ink misting.  

Modern technologies often achieve great impact. 
One example of  this is the DriveTronic SIS sidelay-
free infeed on Rapida sheetfed offset presses: It 
dispenses with setting and maintenance tasks and 
relieves the operator of  manual interventions in 
harmful postures. Injuries are excluded. The high 
level of  automation, furthermore, eliminates sources 
of  error.

A further example is the provision for essentially 
automated blanket changes: It takes around 65 to 70 
pulls on a torque wrench to open the blanket clamps 
fully. And then the same again for closing. The task 
takes approximately eight minutes. It is physically 
tiring and highly stressful for the operator's joints. 
With this in mind, KBA-Sheetfed offers appropriately 
suitable cordless screwdrivers, which make the work 
much easier and reduce the time needed by a third. 

press must not only make sense economically – it must 
contribute equally to an optimisation of  production 
and quality.

But there is one further objective which is no 
less worthy of  consideration in the forefront of  an 
investment decision: increased operational safety. 
This aspect is in fact decisive for a company's overall 
productivity. Sustained employee motivation depends 
on a healthy working environment. The elimination 
of  potentially hazardous activities, such as work in 
unnatural postures, heavy lifting, repugnant odours or 
stressful operating procedures, can noticeably reduce 
or even avoid the occurrence of  chronic illnesses and 
work accidents. At the end of  the day, every employer 
should feel obliged to consider investments in the 
latest available technologies, in order to minimise the 
risk potential at every single workplace.

There are equipment features to combat undesirable 
odours. They includes, for example, roller coatings for 
low-alcohol printing or production using an alcohol 
substitute (in both cases for conventional, UV and 
hybrid inks). EES (Emission Extraction System) 
serves a similar purpose in UV printing and finishing 

Coating forme change with SFC on a Rapida 145.
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A plate lift also saves the operator a lot of  physically 
demanding work, especially in connection with long 
or raised presses. Large-format plates, in particular, 
can be rather difficult to handle and entail a risk of  
injury if  not transported correctly. With a plate lift, 
it is a much simpler matter to lift the plates up to 
the gallery level. The press operator or assistant then 
only needs to insert them into the corresponding 
plate changer magazine.

The non-stop rollers at the delivery similarly 
enhance safety. Modern deliveries are already 
designed such that the press is automatically stopped 
if  the operator or any foreign object violates the 
defined boundaries of  the delivery. This safeguard is 
taken one step further on a Rapida press, where the 
non-stop rollers are activated as soon as the pile plate 
is lowered while the press is running. The operator 
is thus safely protected from the still passing gripper 
carriages. Once the press has come to a standstill, the 
rollers can be retracted at the press of  a button.

KBA’s coating units are further examples of  how 
previously manual processes can be automated and 
made safer. For example, the Anilox roller exchange. 

AniloxLoader is the corresponding option for the 
medium-format Rapida 106. 

Up to three anilox rollers can be stored in the 
coater magazine. Anilox roller changing takes place 
automatically and parallel to other make-ready 
processes. It saves time and relieves the operator of  
a great deal of  heavy lifting.

The situation is similar in large format: With the 
AniSleeve system, the changing of  anilox roller 
sleeves is child's play and can be handled by a single 
person, despite the dimensions. 

Once the bearings are released at the sides, the 
sleeves can be pulled out and placed in a sleeve depot 
using a simple lifting system. A new sleeve with a 
different cell volume can then be pushed back into 
the coater – again with a minimum of  effort. Large 
packaging printers use the automation option almost 
without exception.

On Rapida presses, coating forme changes are 
accomplished in a matter of  seconds with SFC 
(Simultaneous Forme Change), doing away with 
time-consuming clamping, bolting and tensioning. 
That lightens the operator's workload and enhances 

Effortless changing 
of  the anilox roller 
sleeves on a large-
format Rapida press.
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process security. Furthermore, coating forme changes 
can take place parallel to other make-ready processes 
at the printing units.

Color-Logic certifies 
Screen Truepress 

Color-Logic has announced the certification of  
the Screen Truepress Jet L350UV digital label press. 
Discussing the certification, Color-Logic director 
of  Sales and Marketing Mark Geeves commented: 

"Screen has an excellent reputation for producing 
superior print quality by controlling and utilising 
print head technology, and the samples supplied 
for certification demonstrate what brands can do to 
differentiate labels and packaging. The use of  Color-
Logic technology at the design stage, together with 
Screen white and CMYK inks, enables converters 
to differentiate brand customers from their 
competition."

Long time printing industry analyst Frank Romano, 
reviewing the Color-Logic prints produced on 
the Truepress Jet L350UV for his What They 
Think video series, noted the importance for label 
manufacturers and convertors to bring value to the 
sheet, commenting, "This is the kind of  thing that 
will sell a lot of  print." 

Color-Logic develops colour communication 
systems and software tool sets for a variety of  special 
effect printing applications.  It provides brand owners, 
product managers, corporations, and their advertising 
agencies the ability to differentiate themselves and 
their clients with a simple print production process 
that yields dramatic results.  Color-Logic decorative 
effects utilise the existing workflows of  printers and 
designers, yielding dynamic results without the use 

of  special equipment, and supports the value of  print 
and works with designers and printers to enhance 
their printed media.  

Offset simulator to call shots 
at Abu Dhabi contest

Sinapse has announced the use of  the Shots sheetfed 
offset simulator for the 5th time as an evaluation tool 
for WorldSkills Abu Dhabi 2017, 14-19 October 
2017. Shot simulators will be used in the competition 
alongside  real  presses for evaluation. 

Each contestant will have an interface in their own 
language, with the judges also able to choose any 
language to review the results. Competitors will use 
the simulators to demonstrate their process control 
and problem-solving skills. Simulators can introduce 
problems (bad adjustments, worn components, poor 
materials) that would be impractical to reproduce on 
the real presses. The competitors will be judged on 
their ability to recognise and solve problems, and to 
do so at the lowest production cost.

Sinapse is the world’s leading supplier of  training 
simulators for flexo, gravure and offset presses.

Fujifilm exhibits innovative 
solutions at Print Pack

Fujifilm India, showcased its innovatively designed 
printing solutions at the recently concluded Print 
Pack (13th edition) organised by the Indian Printing, 
Packaging and Allied Machinery Manufacturers’ 
Association (IPAMA) at India Expo Center in Greater 
Noida. 

  The company focused on its pre-press solutions, 
including plates, equipment and chemicals. The 

The Acuity EY flatbed printer.The Screen Truepress Jet L350UV.
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company also showcased wide-format as well as 
digital press solutions. 

The products on display included the Acuity EY 
flatbed printer, a breakthrough in wide-format UV 
digital imaging technology. The model offers a perfect 

Prototypes and various configurations of  Kodak 
Ultrastream technology are on show and visitors 
can view a range of  printed samples to compare the 
advanced quality to offset printing. 

Since its debut at drupa 2016, market response to 
Ultrastream technology has been extremely positive. 
Seventeen OEMs, including Fuji Kikai, Goss China, 
manroland, Matti, Mitsubishi Heavy Industries 
Printing & Packaging Machinery (MHI-PPM) and 
Uteco have signed letters of  Intent to explore the 
integration of  Ultrastream into their future printing 
solutions. 

Norifumi Tasaka, general manager, Development 
Headquarters Quality Assurance Department, MHI-
PPM, comments: “The integration of  digital print 
technology into the MHI-PPM portfolio requires 
high quality, with compelling running costs and 
great productivity.  After evaluating various print 
head technologies, we decided to move forward 
with a letter of  intent to assess the next generation 
technology, Ultrastream, from Kodak.  Based on the 
demonstrations at drupa 2016, we are confident that 
this technology provides a candidate in class solution 
for our portfolio which will meet and exceed our 
customers’ expectations.”

Ultrastream Technology leverages the proven 
benefits of  Stream’s unique drop generation 
technology, producing round, uniform, satellite-free 
dots at a rate that is ten times faster than drop-on-
demand using a single array of  print-heads.  The 
modular writing system, available in widths of  8” 
to 98” to suit specific applications, will enable high 
resolution printing of  600 x 1800 dpi at speeds of  up 
to 150 m/min (500 ft/min) on the widest array of  
paper and plastic substrates. The speed and accuracy 
of  Kodak’s proprietary continuous inkjet technology 
rivals the print quality of  offset and visitors will be 
able to see this first hand with samples on Kodak’s 
stand. 

Says Randy Vandagriff, vice-president of  Kodak’s 
Enterprise Inkjet Systems Division, “Built on 
Kodak’s proven continuous inkjet Stream technology, 
Ultrastream technology will move production 
inkjet into the mainstream of  commercial printing, 
packaging, labels and home décor. The development 
timeline for Ultrastream technology remains on track 
with evaluation kits available later this year. We look 
forward to continuing discussions with OEMs on how 
this next generation technology will take production 
inkjet to the next level.”

Eastcom CTP Setter- Thermal and UV CTP .

The Acuity LED 1600 hybrid printer. 

combination of  near photographic print quality, 
production output and investment cost. Also, part 
of  the display was the latest generation LED UV 
hybrid printer Acuity LED 1600. The wide-format 
printer is fast and versatile, with simultaneous colour, 
white and clear ink printing. It boasts of  Fujifilm’s 
leading print head and ink technology which makes 
it a reliable production machine that is built to deliver 
exceptional results. 

Kodak to showcase 
inkjet technology

Visitors to Kodak’s stand at Hunkeler Innovation 
Days can see how the latest advances in the company’s 
Stream and Ultrastream Technology create new 
opportunities in digital printing, including a wider 
range of  applications and substrates that can be 
utilised. 
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At Hunkeler Innovation Days, Kodak will introduce 
the Kodak 800 Print Manager, its newest digital front 
end, designed to drive its high-speed inkjet presses 
and ideal for a wide range of  applications including 
commercial, book, direct mail, transactional, 
newspaper and packaging printing. The 800 Print 
Manager batches multiple jobs into a single run and 
can spool, process and print static or Variable Data 
Print (VDP) jobs at press-rated speeds of  thousands 
of  pages per minute (up to 300 m/min or 1000 ft/
min). Based on a unique VDP-optimised architecture, 
800 Print Manager combines cutting-edge software 
and hardware, caching of  reusable elements, front-
to-back balancing and on-the-fly page assembly for 
ultra-fast printing, while an object-oriented colour 
engine offers sophisticated colour control options, 
ICC profile support, object-independent screening 
options and text enhancement.

Focus on the KBA RotaJet L 
and VL series

The inkjet web press KBA RotaJet L, which was 
demonstrated in live production for the first time 
at drupa 2016 and recently ordered in the version 
RotaJet 130 by Finnish book printer Bookwell Digital 
Oy, stands as the focus of  the presentations planned 
by KBA-Digital & Web Solutions for the Hunkeler 
Innovation Days in Lucerne (would be over by the 
time this issue goes to print). 

The RotaJet L series is offered in 1/1 and 4/4 
configurations for web widths from 77 to 138 cm. The 
press can be tailored extremely flexibly to individual 

applications, and also allows for retrospective 
expansion in terms of  width and number of  colours.  
The modular RotaJet L models are complemented 
by the RotaJet VL series for web widths up to 225 
cm. Maximum flexibility, excellent print quality and 
ultimate productivity are the hallmarks of  KBA's 
RotaJet digital web presses. 

KBA currently builds the world's widest inkjet web 
presses for the book printing, decor, publications, 
packaging and advertising segments. One of  the 
greatest assets brought into play in press manufacture 
is a sheer boundless wealth of  technical know-how 
relating to web control and substrate handling. The 
combination of  precision engineering and modern 
inkjet head technologies also achieves excellent print 
results on complicated substrates, as KBA-Digital & 
Web demonstrated admirably at the last drupa.

Improved print quality, 
with Presstek

Presstek, leading provider of  eco-friendly printing 
solutions, has announced that specialty lawn care 
sign printer RND Signs, of  Eden Prairie, MN, has 
upgraded its existing Presstek 52DI digital offset 
press to include Presstek’s latest ECO-UV curing 
system. The new enhancement has shortened lead 
times, improved print quality and durability and 
increased the range of  products that RND Signs can 
offer its customers.

Since 1985, RND Signs has supplied pesticide 
application warning signs and stakes to the green and 
lawn care industry across North America. Introduced 
in 1985 to satisfy state legislation, today the colourful 
and shaped signs successfully promote a business. But 
with increased competition among market leading 
sign printers, there is added pressure to streamline 
print production and increase customer value.
“Our customers need good quality printed signs 

that are also durable for withstanding all weather 
conditions for a minimum or 48 to 72 hours or 
longer,” explains Deb Bielefeld, RND Signs Office & 
Facility manager. “Previously, although we could offer 
a variety of  colours, shapes and sizes, we were unable 
to use a stock with any type of  weather durability. To 
achieve the necessary resistance to water, temperature 
and light, we had to apply a post-printed coating. This 
added both time and cost to each job, which would 
eat into our profitability. As such, we were looking for 

Outstanding flexibility, productivity and quality characterise the KBA 
RotaJet series for web widths from 77 to 225 cm. 
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a solution that 
would enable us 
to print using UV 
inks directly onto 
coated stock 

– completely 
eradicating the 
need to coat the 
original printed 
product. This is 
where Presstek 
came into play.”

The Presstek 
DI ECO-UV 
upgrade trans-
formed RND 
Signs’ current 
52DI digital 
offset press to 

less waste, less dot gain, a wider colour gamut, and gets 
up to colour extremely fast.  The DI ECO-UV curing 
system enables printing on specialty substrates with 
ease.  Coupled with the scuff-resistant, instant drying 
time benefits of  UV printing, DI ECO-UV positions 
printers for success with a definitive competitive edge. 
Presstek provides printing solutions that are eco-
friendly and engineered to streamline workflow as 
well as increase productivity, efficiency, and profits for 
commercial and newspaper printers.  Presstek’s core 
product portfolio includes: 4- to 6-colour DI digital 
offset presses; thermal, violet, and inkjet computer-
to-plate systems; and printing plates for DI presses 
and CTP applications (waterless, thermal, violet and 
inkjet). DI presses and thermal CTP systems are 
offered as new systems and Certified Pre-Owned. 
In addition to product offerings, Presstek is a multi-
vendor service provider with a global network of  
expert service technicians supporting pre-press, press, 
and post-press equipment including Presstek brands 
and other well-known industry brands.

DS Smith chooses KBA 
large format again 

KBA has already been supplying sheetfed offset 
technology to the Hanau facility of  international 
packaging group DS Smith for several decades. Other 
DS Smith locations also work with Rapida sheetfed 
offset presses, predominantly in large format. It 
is thus no great surprise that the new production 

a UV DI press capable of  printing with UV inks 
onto coated stocks, plastics and vinyl. As well as 
allowing users to print onto a much wider range 
of  substrates, the ECO-UV curing system ensures 
printed materials are dried instantly, accelerating 
the overall production process. This has heightened 
RND Signs’ competitiveness in the market, allowing 
the company to significantly reduce lead times, while 
providing a higher-quality product at an economical 
price. RND Signs’ customers now receive a sign that 
will hold up in all weather conditions, whether moist 
or prolonged bright sunlight.
“Presstek’s high quality support team also made the 

upgrade process a seam-less task. Our press operator 
learned how to use the new ECO-UV technology 
very quickly, and is impressed with its performance,” 
says Bielefeld. “The quality of  product that we’re now 
able to provide customers is amazing - the rich colour 
quality and print consistency has greatly improved and 
the increased speed through the new instant drying 
feature has had a big impact on customer turnaround 
times too.”Requiring significantly less power than 
standard UV systems, the Presstek DI ECO-UV 
curing system integrates with the press, reducing 
environmental and physical impact. Existing 52DI 
press owners can purchase the conversion system 
for an on-site installation, and it’s also available for 
customers buying a DI press for the first time. Presstek 
DI digital offset presses are among the most efficient, 
productive and profitable printing systems ever 
brought to market. Their waterless design results in 

RND Signs has upgraded its existing Presstek 
52DI digital offset press to include Presstek’s 
latest ECO-UV curing system.

The sidelay-free infeed DriveTronic SIS is just one of  the unique Rapida 
features geared to fast make-ready and high substrate flexibility without 
manual intervention.
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centre for display and consumer packaging in nearby 
Erlensee will again be relying on highly automated 
large-format Rapidas from KBA-Sheetfed.

A new KBA Rapida 145 has already been taken 
into service, and further large-format Rapidas were 
relocated to Erlensee from the old print centre in 
Hanau. Before reinstallation, however, they were 
treated to a thorough overhaul and a number of  
state-of-the-art retrofits. All three presses are 
integrated into automatic logistics systems, which 
handle substrate transport along the whole chain 
from initial delivery through to post-press finishing 
and conversion.

The new six-colour Rapida 145 with inline 
coating unit is a high-speed model engineered for 
production speeds up to 17000 sheets per hour. 
Comprehensive automation lays the foundation 
for efficient packaging production. Inline quality 
management is another extremely important aspect. 
With QualiTronic ColorControl, ink densities are 
measured and controlled sheet after sheet over the 
whole length of  a run.

The first of  the relocated Rapidas came back on 
stream at the new facility last autumn. With its new 
grippers and retrofitted logistics components, it is 
set for many more years of  reliable service. After 

recommissioning, work began on the overhaul of  the 
second large-format Rapida. The whole relocation 
project was then completed at the beginning of  
2017. 

KBA-Sheetfed is the long-established market leader 
for large-format folding carton production. From 
multinational packaging groups to regional family-run 
businesses, users appreciate the enormous substrate 
flexibility and productivity of  the large-format Rapidas, 
the particular readiness with which KBA addresses 
requests for application-oriented press configurations, 
and the company's superior know-how in the field of  
inline finishing. Economic efficiency is today a key 
focus for developments in the packaging branch. In 
this respect, unique technical features such as universal 
gripper systems, the sidelay-free infeed DriveTronic 
SIS or individual logistics solutions have contributed 
decisively to the high reputation of  sheetfed offset 
technology manufactured in Radebeul.

New KBA Rapida 75 Pro 
at Eberle Druck 

A KBA Rapida 75 went into production at Eberle 
Druck, a subsidiary of  the Rattpack Group, back in 

A new six-colour Rapida 145 coater press is the latest eye-catcher in the print centre.
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2011. And it served the company well over the years. 
From lightweight paper through to carton-board, 
substrates of  all kinds were printed in excellent quality, 
often around the clock in up to four shifts. For work 
on the short-run pharmaceuticals market, however, 
the job changeover times of  the sparingly automated 
Rapida 75 were proving too long. But given the 
otherwise very positive experience with the press, it 
seemed only logical to invest in a Rapida again. 

In this situation, the highly automated successor 
model Rapida 75 Pro was launched at just the right 
moment at drupa 2016. The new Rapida 75 Pro, a 
six-colour coater press with extended delivery, was 
commissioned in mid-June 2016. It is ideally equipped 
for the printing of  pharmaceuticals packaging in 
short-runs. The decisive features include 225 mm 
raised foundations to enable higher piles, an enlarged 
sheet format of  605 x 750 mm, central format setting, 
fully automatic FAPC plate changers, CleanTronic 
Synchro for parallel washing processes, QualiTronic 
ColorControl for inline colour measurement, and 
extensive preset capabilities.

After just eight months on stream, figures prove that 
the investment in the Rapida 75 Pro has certainly paid 
off: The dramatically shortened make-ready times – 
now just five minutes compared to 15-20 minutes with 

the predecessor press – have boosted productivity 
by around 30 per cent. Thanks to the larger sheet 
format, furthermore, almost twice as many blanks 
can be accommodated on each sheet. QualiTronic 
ColorControl has also achieved significant reductions 
in waste. Especially where repeat jobs are the order of  
the day, inline colour control is a direct money earner. 
In addition to the original Rapida 75, Eberle Druck 
has in the meantime been able to decommission a 
second press – the Rapida 75 Pro sails through the 
jobs which used to run on both presses.

Peak production speeds play a subordinate 
role. Rattpack plant manager Marco Resch, who 
is responsible for both the Dornbirn and Vienna 
locations, explains: “For print jobs with an average 
of  250 to 500 sheets, fast make-ready is much more 
valuable than a high production speed.” The facility 
to disengage unused inking units, on the other hand, 
is one of  the most frequently exploited strengths of  
the press. In pharmaceuticals packaging, up to 60 
per cent of  the inks used are spot colours. Where 
others rely on Euroscale colours, the Rapida 75 PRO 
at Eberle Druck is often set up to use several or even 
exclusively spot colours.

The new press has delighted not only plant manager 
Marco Resch and commercial manager Simon 

Marco Resch (35), plant manager for Ratt in Dornbirn and Eberle in Vienna, is fascinated by the model-independent operating concept of  the Rapida 
presses. 
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Spiegel, but also the operators in the print shop. The 
ErgoTronic console with TouchTronic control and 
a generous wallscreen, in combination with touch 
panels at the feeder and delivery, ensures that all 
important information is made available instantly 
and in a readily understandable form. In addition, 
LogoTronic Professional provides a link between 
the Rapida 75 Pro and the company's production 
planning system. A mouse click is all it takes to load 
the next job from the list presented on the console.

Within the Rattpack Group, Eberle is responsible for 
the production of  folding cartons for pharmaceuticals 
packaging, patient information leaflets and other 
special products for the pharmaceuticals industry 
(medical device sets, ampoule packs, mini-booklets, 
etc). As an express service centre, furthermore, the 
company takes pride in its exceptional flexibility and 
fast delivery times.

New chief financial 
officer for Xaar

Xaar plc, the digital inkjet printing technology group 
headquartered in Cambridge, UK, has announced 
the appointment of  Lily Liu as chief  financial officer, 
company secretary and director of  the Board from 

For Christoph Paver, daily work has become much easier thanks to the extensive automation of  the Rapida 75 Pro. 

 Lily Liu.

2nd May this year. Lily has spent the past four years 
at FTSE 100 Smiths Group, where she has held a 
number of  senior financial and management roles.  
Most recently, from 2014 to 2016, shey was CFO 
of  the Smiths Detection Division, with reported 
revenues of  £526m for 
financial year 2016.  Prior 
to this, she was Director 
of  Financial Planning and 
Performance Analysis at the 
Group level, reporting to 
the Group Chief  Financial 
Officer.

Lily has an MBA from 
the Australian Graduate 
School of  Management 
and a BA in Economics from Shanghai University 
of  International Business and Economics. She is a 
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Nirmal became synonymous with The 
Hindu’s coverage of  tennis, especially Wimbledon and 
he also reported extensively on big-ticket events like 
the Australian Open and Davis Cup. His despatches 
on tennis particularly, and on sport at large, evoked 
the big picture, dwelling on the personalities of  the 
sportspersons and the aesthetics of  their game. His 
rich prose style had a legion of  admirers. Many years 
ago, in an interview about his approach to writing, 
Nirmal said: “I don’t restrict myself  to sports, but 
try and bring in a life’s perspective; try understanding 
the psychology of  sports and fit sports into the wider 
context, rather than stick to the backhands and the 
cover drives alone!”

After his retirement, he remained a columnist 
with The Hindu. In his last published piece on January 
28, Nirmal concluded with these lines: “But the 
truth is, nothing may be forever – except perhaps 
Bradman’s Test batting average of  99.94 – immune 
to evolution. And, sport is no exception.”

(Courtesy: The Hindu)

WAN-IFRA brings Women in 
News to Southeast Asia

Forty-five women senior journalists and editors 
from across South East Asia gathered in Yangon 
on 16 February to hear from leading women media 
on the topic of  ‘breaking through’, and take part in 
newsroom management training led by WAN-IFRA 
Women in News lead trainer Paula Fray. Norwegian 
Ambassador to Myanmar Tone Tinnes opened the 
meeting, emphasising Norway and WAN-IFRA's 
long-standing cooperation on strengthening 
independent media in the region, which has now 
extended to gender equality, a priority for Norway.

Nyein Nyein Naing, executive editor of  7 Day 
News Journal (Myanmar), Chay Hofilena, head of  
Investigative Unit for Rappler (The Philippines), 
Nguyen Thi Tam, deputy editor-in-chief  of  Vietnam 
Plus (Vietnam), were among panellists speaking 
on their experiences, motivations and leadership 
challenges in the industry.

Pichai Chuensuksawadi, former editor of  The Post 
Publishing (Thailand) and retired chairman of  WAN-
IFRA Asia Pacific Committee, opened the event, 

Cho Ramaswamy is dead

Cho 
Ramaswamy.

Senior political satirist Srinivasa 
Iyer Ramaswamy, popularly known 
as Cho Ramaswamy, died in Chennai 
recently following a cardiac arrest. 
He was 82. Cho was a nominated 
member of  the Rajya Sabha from 
1999 to 2005. He was a close friend of  
former Tamil Nadu Chief  Minister J. 

Jayalalithaa, who died a few days before he died. 
Born on October 5, 1934 to senior lawyer-turned 

agriculturist Srinivasa Iyer and Rajambal, Cho grew 
up in Mylapore and studied law. During his college 
days, he was a member of  an amateur theatre troupe. 
He had practised law in Madras High Court for six 
years before joining TTK Group as its legal advisor 
for several years. 

Cho founded and edited the political 
magazine, Thuglak, and was fearless in criticising the 
ruling government in the state or at the Centre. He 
scripted nearly 23 stage plays, including Mohammed 
Bin Thuglaq, where he resurrected Sultan Thuglaq 
from his grave to become the prime minister of  
India. He acted in 200 films, directed four and 
scripted another 14. He got the name ‘Cho’ from a 
character he enlivened on the stage in a play called 
Thenmozhiyal. He scripted and directed TV serials 
and acted in them.

(Courtesy: The Times of  India/ Firstpost)

Nirmal Shekar is no more

Nirmal 
Shekar.

Nirmal Shekar, former Sports 
editor of  The Hindu and former 
editor of  Sportstar, passed away a 
few days ago. He was 60. Nirmal, 
who was one of  India’s most widely 
read sportswriters in a career that 
spanned more than three decades, 
joined The Hindu in 1980 and was 
with the institution till he retired on 
September 30, 2015. He became The Hindu’s Sports 
Editor in 2003 and took independent charge of  
Sportstar in early 2012. In the early 1980s, Nirmal 
studied in the United States on a fellowship. He was 
part of  the visiting faculty in the Asian College of  
Journalism at Chennai.
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stating: "WAN-IFRA believes increasing media 
freedom directly strengthens democracy, trans-
parency and accountability. We believe in industry-
led approaches to help strengthen and support 
media in emerging and transitional democracies. 
We also believe that media freedom cannot truly be 
attained without an equality of  voices. These three 
overarching principles have brought us together in 
the room here today.”

The day-long event was modelled after the sector-
leading Women in News programme, currently active 
in 12 countries across Africa and West Asia through 
support from the Norwegian Ministry of  Foreign 
Affairs and the Swedish International Development 
Cooperation Agency. The Yangon workshop was part 
of  the WAN-IFRA’s Media Freedom and Democracy 
Programme that will run in Myanmar, Cambodia and 
Vietnam through to 2019, through funding from the 
Norwegian Foreign Ministry.

The Hindu now has 
‘contemporary design’ 

The Hindu has been relaunched with a “contemporary 
design, sharper packaging and reinvigorated content”. 
The transformation underlines the organisation’s 
commitment to distinctive journalism and serving 
genuine readers, while upholding the core values of  
credible and accurate reportage that both shape and 
reflect public opinion, read the announcement in the 
paper. 

With the reader placed at the epicentre of  all 
content changes, there will be more news and stories 
related to cinema, business, international, sports and 
lifestyle through the week. A single, comprehensive, 
all-India edition of  The Hindu will be circulated in the 
north of  the Vindhyas, coupled with supplements, 
Mumbai Local and Delhi Metro, carrying relevant local 
content in Mumbai and Delhi, respectively.

In the southern cities of  Bengaluru, Chennai and 
Hyderabad, the MetroPlus will carry a theme every day, 
Monday through Friday, along with cinema content 
published daily. The themes will cater to interests 
such as wellness, technology, automobile, travel, food 
and fashion. Other sub-brands such as Friday Review, 
EducationPlus (rebranded as Edge), and DownTown will 

also undergo changes in design and content. For 
sports enthusiasts, the Saturday edition will carry 
two additional pages of  sports news, highlighting 
the best sporting events to watch out for during 
weekends. The Hindu on Sunday will provide readers 
a substantive, relaxed, and informative read through 
multiple sections of  the newspaper.

The Hindu’s new look has been created by Aurobind 
Patel, one of  the country’s finest designers. 

(Courtesy: exchange4media.com)

Vijay Joshi is editor-in-chief, PTI
The Press Trust of  India (PTI) has named veteran 

journalist Vijay Joshi, who has spent three decades 
covering Asia and West Asia, as the news agency's 
editor-in-chief. Joshi, 54, replaces M.K. Razdan, who 
retired as editor-in-chief  in September. Joshi, who 
took charge on February 10, previously worked at 
PTI in the 1980s and had spent a large part of  his 
career at the Associated Press (AP), where he served 
in various roles in India, Singapore, Egypt, Malaysia 
and Thailand. He was until recently the AP’s director 
of  news for Southeast Asia, overseeing text, video 
and photo operations. He previously oversaw AP’s 
Asia text report for four years.

As PTI’s editor-in chief, Joshi will oversee the 
work of  some 900 reporters, editors and part-time 
journalists across India and in bureaus in major world 
capitals. "It will be an honour to work with such a 
talented and gifted group of  journalists, who work 
behind the anonymity of  a wire service to inform 
the nation of  every significant development in the 
country," said Joshi. "It is an incredibly exciting time 
to be returning to India," he said. "The country is 
going through monumental changes in politics, 
economy, science, lifestyle and in the media. It will be 
a privilege to lead India s premier news organization 
as it continues to do what it does best report the 
news fairly, quickly and impartially."

Joshi began his career as a sub-editor at the Indian 
Express in Hyderabad in 1985, before moving to PTI 
in December 1986. After more than two years at PTI, 
where he was copy editor and reporter, Joshi joined 
the AP in New Delhi, helping cover South Asia's 
politics, insurgencies, wars, tragedies and sports. He 
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was promoted as news editor of  AP’s Singapore 
bureau in 1994, and three years later was sent to Cairo 
to be part of  a large team of  journalists covering 
West Asia. During his three-year stint in Egypt he 
was also deployed to Iraq, Iran, Jordan, Lebanon and 
Libya. Joshi subsequently served as news editor of  
the AP’s Thailand operations in the 2000s and as the 
chief  of  bureau for Malaysia and Singapore. He was 
named assistant Asia-Pacific editor in January 2011, 
and subsequently Southeast Asia news director. 

Joshi's deep interest in science led him to a bachelor’s 
degree in Geology from Osmania University, 
Hyderabad, and a master’s degree in Marine Geology 
from Andhra University in Waltair. But a career in 
geology was cut short by his interest in journalism, 
which he pursued by obtaining a Journalism degree 
from Osmania.

(Courtesy: PTI)

Raj Chengappa re-elected 
president, Editors Guild 

Raj Chengappa has been re-elected the president 
of  the Editors guild of  India. At the annual general 
meeting of  the guild, Chengappa was unanimously 
thus re-elected. Prakash Dubey was named the general 
secretary. The guild elected Kalyani Shankar as its 
treasurer. At the meeting, the guild decided to take a 
fresh look at the criminal defamation law in India and 
explore legal options for seeking its abrogation. A 
veteran in journalism with over 30 years of  experience, 
Chengappa is currently the group editorial director, 
India Today (Publishing). 

(Courtesy: exchange4media.com)

Pankaj Pachauri to launch 
Go News 

Well-known news television personality Pankaj 
Pachauri is all set to launch a mobile-only news 
channel. Reliable sources informed exchange4media 
that the project is called Go News and is slated to go 
live in the middle of  February. The initiative intends 
to reach out to every smart television set, Android 
and iOS phone. The former Communications advisor 
to the PMO said that they were keen on altering the 
manner in which the media was run in the country.

While Go News will be managed by professionals, 
it will be a not-for-profit organisation. A group of  
well-wishers alongside Pachauri have funded the 
mobile endeavour. A staff  of  30-40 persons is said 
to be working closely on the channel. Most of  the 
professionals who are being hired are engineers and 
MBAs.

(Courtesy: exchange4media.comu)

Ayaz Memon is editorial advisor 
– Sports, Lokmat 

Lokmat newspaper has roped in Ayaz Memon as 
editorial advisor - Sports to bring in high quality latest 
sports analysis, updated coverage, and sports opinion 
columns, all contributing to its vision of  providing 
the best sports coverage to readers from a regional 
perspective. Memon is one of  India’s finest sports 
writers and a keen cricket enthusiast. Having spent 
over 38 years in the arena of  sports journalism serving 
as editor of  TOI, DNA and Sportsweek, Memon is 
an Indian sports writer, journalist, columnist, author, 
and lawyer.

Says Memon, “I am delighted to be associated with 
Lokmat. It has a mighty presence in Maharashtra 
and an exciting forward-looking agenda to meet the 
expectations of  New Age media consumers which 
whets my appetite.”

 (Courtesy: exchange4media.com)

Rohit Gandhi quits WION, DNA
Rohit Gandhi has quit as editor-in-chief  of  WION 

and DNA India. An award winning documentary 
filmmaker and journalist, Gandhi had joined Zee 
Media Corporation in August 2015. He had earlier 
worked at CBC, PBS and has won several awards for 
his exemplary work as a journalist, including an Emmy 
for the war coverage of  Afghanistan in 2001. From 
2000-2006, he was producer/ editor at CNN where 
he specialised in conflict zone and investigative news 
coverage. He then joined CBC where he reported and 
produced news stories from Asia. Before joining Zee 
Media, Gandhi was with South Asian International 
News as International correspondent, producer and 
communication strategist.
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March 6-7, organised by WAN-
IFRA, in Chennai: Workshop 
on Excellence in Newspaper 
Production. Details from 
vijayalakshmi.murali@wan-ifra.org

March 13-14, organised by WAN-
IFRA, in Dubai: WAN-IFRA 
Middle East Conference/ Middle 
East Digital Media Awards. 
Details from christin.herger@wan-
ifra.org

March 15-18, organised by FESPA, 
in Sao Paulo, Brazil: FESPA 
Brazil 2017. Details on the FESPA 
website

March 21-23, organsied by Wan-
IFRA, in Brussels: eRev Executive 
Programme. More details from 
cecilia.campbell@wan-ifra.org

March 29, organised by FESPA, 
in Mexico City: Print Mexico 
Congress. Details on the FESPA 
website

2017March

April 18-20, organised by WAN-
IFRA, in Kuala Lumpur: Publish 
Asia 2017. More details from wilson.
leong@wan-ifra.org

April 24-25, organised by WAN-
IFRA, in Bengaluru: Generating 
New Advertising Revenue. 
Details from vijayalakshmi.murali@
wan-ifra.org 

April 24-26, organised by WAN-
IFRA, in Copenhagen, Denmark: 
European Digital Media Awards/ 
Digital Media Europe 2017. More 
details from angela.pontes@wan-
ifra.org 

April 30 - May 3, organised by 
News Media Alliance, in New 
Orleans, LA: Media X Change – 
The Future of  News. More details 
from feedback@newsmediaalliance.
org

April

May

May 1 - June 9, registration dates 
for WAN-IFRA South Asian 
Digital Media Awards/ Asian 
Digital Media Awards. Details 
from vijayalakshmi.murali@wan-
ifra.org/wilson.leong@wan-ifra.org

May 8-12, organised by FESPA, in 
Hamburg: FESPA Awards 2017/ 
FESPA 2017/ European Sign 
Expo 2017. Details on the FESPA 
website

May 21-23, organised by INMA, in 
New York: INMA World Congress 
of  News Media. Details on INMA 
website

June

June 7-9, organised by WAN-IFRA, 
in Durban, South Africa: World 
News Media Congress 2017. 
Details from christin.herger@wan-
ifra.org 
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July

July 11-12, organised by WAN-
IFRA, in Jakarta: New Content 
Format. More details from wilson.
leong@wan-ifra.org 

July 20-21, organised by WAN-
IFRA, in Hyderabad: Workshop 
on Responsive Design. More 
details from vijayalakshmi.murali@
wan-ifra.org
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Yes, digital publishing is here to stay

Tablets might still be a niche market in India, but they are a rapidly growing and promising 
new media channel for newspaper publishers. Digital publishing to tablets is another step 
in the ongoing evolution of the media industry. This change forces publishers to define 
an effective multi-channel publishing strategy, enabling them to effortlessly address any 
channel and to monetise new channels such as tablets successfully. A special report by 
Stefan Horst
                                               
                    >>> more

Dinamalar surges forward on the new media front

A 60-year-old newspaper has adapted and moved with the times, and moved quickly.  Its 
Web site attracts more than two million unique visitors and more than 190 million page 
views a month; its iPhone, iPod and iPad applications have recorded a substantial number 
of downloads and page views, with various apps being made available on the Android 
platform as well. All run and managed by a small team that is highly focused on delivering 
value to users as well as clients, and it has paid off well. Sashi Nair reports on the Dinamalar 
new media success story

                 >>> more
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